Sustainability Practice Network

Green Consumerism as Paradigm Shift
January 15, 2008, 6-8 pm
Hosted by: ABC Home & Planet
888 Broadway at 19th Street, 10th floor
Overview:
Lately, everything seems to be "going green" - from TV ads touting eco-friendly products to news articles on carbon offsets and magazines that glamorize low-impact living. It is said that 16% of U.S. adults belong to the $208 billion market segment known as LOHAS (Lifestyles of Health and Sustainability). But at the end of the day, are we becoming a truly conscious society, one that will eventually live in harmony with nature? Or are we simply finding a "guilt-free" way to continue our consumerist patterns. Robert Reich, author of Supercapitalism, claims that the problem partly lies in our own modern self-conception as consumers, rather than citizens. Evan and Freda Eisenberg, in their New York Magazine feature "Greener Postures," describe some eco-chic products that are hilariously useless. Others argue that we're witnessing a sustained and meaningful change: authors of The Cultural Creatives say there are 50 million people who seek "deep, integral change" in the cultures of industrialized nations. This panel will discuss the role of consumers as "green" - are they an oxymoron, or are they leaders on the path to sustainability? Not only will we list steps individuals can follow to reduce their environmental impact, we'll also provide skeptics with business and personal reasons to do the same - so, bring along a skeptic!
Moderator:  Michael Block  

Panelists: 
Jeff Cooper, Partner and Creative Director at Groundswell

Wendy Gordon, Founder of National Geographic’s Green Guide
Marisa Guber, Curator/Shop manager, ABC Home & Planet
Please RSVP events@sustainabilitypractice.net  

*Limited seats available*
For more information, or to join SPN, visit our website: www.sustainabilitypractice.net
Panelist Bios: 

Michael Block, is Chief Executive and principal of Kinetix, where he oversees company strategy development, infrastructure and operations. He is responsible for business development and implementing Kinetix marketing initiatives. Michael's clients include Praxair, Schering-Plough, Gillette, PPG, Chubb, The World Bank, and Disney. Michael also directs the development of Kinetix' strategic partnerships and alliances. His strong belief in the need for community among sustainability professionals led him to co-found the Sustainability Practice Network, an interdisciplinary forum to further the goals of corporate sustainability and sustainable development. Prior to starting Kinetix, he was CEO of Avalanche Systems, a leading creator of digital communication solutions that was twice voted top ten interactive agency by AdWeek Magazine and was acquired in 1998 by Omnicom. Michael was a finalist for Ernst and Young's Entrepreneur of the Year Award in 1997.

Jeff Cooper is the founder and co-creative director of Groundswell, a Brooklyn-based communication design firm working exclusively with socially and environmentally responsible companies. Jeff began his career as an art director at several advertising agencies in New York City, where he worked on everything from airlines to ice cream to motor oil. He has also served as a full time faculty member in the Communication Design department at the Fashion Institute of Technology.
Wendy Gordon is Founder of National Geographic’s Green Guide (thegreenguide.com). She worked in the 1980’s as a staff scientist for the Natural Resources Defense Council, where she developed expertise in environmental health, sustainable agriculture and green consumerism. In 1989, Gordon and actress Meryl Streep co-founded Mothers & Others for a Livable Planet to rally consumer interest in organic food and sustainable agriculture. Mothers & Others became an independent 501(c) (3) nonprofit corporation in 1992 and Gordon its executive director. Gordon helped conceive and launch The Green Guide as a print newsletter in 1994, and in 2001 guided the transition of Mothers & Others into The Green Guide Institute at which point the web site, thegreenguide.com, was launched. National Geographic acquired the Green Guide in March 2007. Gordon has a BS from Princeton and an MS in Environmental Health from Harvard School of Public Health.

Marisa Guber is the curator/shop manager of abc home & planet, a new department at ABC Home that offers choices at the cutting edge of design and beauty in artisan indigenous and environmentally conscious product. She works with sales teams and customers as change agents to guide healthy consumer choices that positively impact the individual home as well as our collective home. 

In addition to her current role with ABC home & planet, Marisa is pursuing a graduate degree through Goddard College in Socially Responsible Business and Sustainable Communities, which has enabled her to experience and apply principles in action in multiple capacities, ranging from a retail environment in NYC, an eco-lodge in the Peruvian Amazon, to a sustainable retreat center in the high Andes. 

